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Where

KASIKORN Business-Technology Group

innovation

and

With the increasingly influential role that
technology plays in human activities, the one
thing we have learned to accept is the constant
changes that have occurred in our everyday
lives. We find ourselves spending the majority
of our time surrounded by continually evolving
technology and, throughout the course of
the past few years, the concomitants of
technology have expanded into a greater
boundary that goes far beyond the individual
level to that new form of business we all know
as ‘startups.’ The birth and rise of startups have
become a key igniting force that has caused
agencies and large-scale organizations

to become more interested in trying to
understand technology than ever, acknow-
ledging it as something that can propel their
operations as the world continues to be
driven by new technological developments.
Kasikornbank Public Company Limited,
foreseeing the significance of such issue,
initiated the KASIKORN Business-Techno-
logy Group or KBTG, a unit whose aim is to
develop a new financial technology known
as FinTech, conceived to create a working
space that motivates and encourages the
development of new technologies. A large
old building in Muang Thong Thani, Nontha-
buri province was chosen as the organization’s
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creativity
meet

KBTG has/made its mark as a new
hub for a startup business and
creative technology

new creative space with its outstanding
interior design solution being executed by
a team of architects from pbm.

With the rather unconventional function for
a financial establishment such as Kasikorn-
bank, the only brief given was to create

a workspace that could accommodate
approximately 800 employees per floor with
a spatial flexibility that could support future
rearrangements of the program. In addition,
the great challenge that the design team had
to overcome was working with the original
structure of the old building under a limited
budget. The brief was conceptualized and
materialized into the construction of a “city”
comprised of various types of spaces where
the building’s users become “citizens.” Such
concept was turned into physical spaces
filled with different kinds of functionalities
ranging from the residence-like workspace,
communal area in the form of a cafe, recrea-
tional areas that boost people’s sense of fun
and imagination, circulations representing
urban roads and streets, or even the project’s
highlight such as the K-Stadium that func-
tions similarly to a city center where major
events take place and community members
come together.

With over 4,000 square meters of capacity
for each floor, designing a workspace for
over 800 users without turning the place
into an industrial factory was the idea that
was considered and contemplated. With the
behaviors of users whose backgrounds and
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expertise in IT cause them to work primarily
with their laptops, what pbm proposed was
a readjustment of the company’s existing
organizational culture. Individual workspaces
were downsized while communal areas were
increased. And because interior design, for
this project, is more than just a decoration,
what pbm does is create a space that truly
responds to the users’ behaviors. Walkways
are designed to prevent disturbances from
traffic and the activities of the circulation
while a staircase was added to facilitate
spatial flow between floors and, while the
transparency of the meeting rooms is not
what the project’s owner initially had in
mind, it helps to lessen the density of the
interior space. Elements of system works
were meticulously designed to become

a part of the interior space as well and,
interestingly, both pbm and Kasikornbank's
awareness of the environment took place
during the early stages of the project where
different architectural elements ranging
from decorative objects and furniture to
the building’s energy saving ability, lighting
design and emphasis placed on standardized
workplaces were the issues that the design
team gave special thought to. Despite the
limited budget, the fact that the project was
awarded an LEED Platinum for New Con-
struction and Major Renovation recognition
is a testament to pbm'’s creative design
solutions and its contributions to KBTG's
excellent design standard.
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area located on the
11* Floor.
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Innovation Campus 11*" floor

This is a bank that

doesn’t look like a bank

When informality, transparency, creativity, flexibility
and collaboration come together, the ‘fun but
serious’ vibe of KBTG’s Innovation Campus arises

What is the vibe or style of the work
environment that KBTG wanted for
its organization, especially for a
space like Innovation Campus?
SOMKID: We wanted the kind of atmosphere
that inspires people to be original and creative,
while at the same time encouraging them

to contribute something to the organization
with their full potential. This was the task
we set out to achieve since the beginning of
the design of the Innovation Center, before
it was developed into KBTG as we know it
today. There are five elements that make such
a work environment possible. ‘Informality’ was
one of our intentions as we aimed to keep
the overall vibe as informal as possible. For
instance, in meetings, workplace hierarchies
are toned down because we don’t want
everyone to feel like they are talking to their
boss or someone else’s boss all the time.
‘Transparency’ was translated into the trans-
parent glass walls and partitions we used
within the space to make people feel like
there is nothing to hide or be kept from each
other and every problem and idea can be
openly discussed without having to go through
any conventional protocol or conference
with the ‘boss.’ ‘Creativity’ is the innovative
nature of ideas, which sometimes emerge
randomly, so we wanted to create a space
where the staff could note down their thoughts
at any time and anywhere that they wanted.
It could be on a column or a glass wall.

We don't want people to throw away their
ideas and when they leave notes in differ-
ent places to be seen again later, it's like that
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moment of creativity is brought back to life.
‘Flexibility’ in this sense refers to how work
doesn’t need to have a specific pattern or
be done by one specific team. It should be
interchangeable, and you could be working
on another team tomorrow, so the workspace
should also be flexible and indefinite. There
shouldn’t be any limitations when it comes
to ideas and spaces. The last element is
‘collaboration.” Our intention is to encour-
age a collaborative approach so we wanted
to build a space where people could have a
casual conversation in a group or even hold
a meeting without having to book a meeting
room. The aforementioned is the primary
concept that formulated the key elements
behind the birth of the Innovation Campus.

What exactly is Innovation Campus
and how is it different from other
workspaces in other branches of
the bank?

pbm: We may have to discuss the three
requirements in the brief we were given for
the project. The first one was how to make
KBTG's space different from other branches
of Kasikornbank, the second revolved around
the intended work style, which Somkid
mentioned earlier, and then there was also

a policy about KBTG's approach toward work
as units with project groups’ successes and
the development of their performances earning
them a place in the Innovation Campus. The
last requirement was the interpretation of
the key word, ‘egg yolk’ which is translated
into the K-Stadium that you see today.

The three requirements were collectively
materialized into the Innovation Campus
and the way it operates is that if there's an
interesting project from a typical floor, it will
be brought to the 11 floor and presented

at the K-Stadium. So the highlight is in KBTG's
programming, which encourages and mo-
tivates people to come up with new, great
projects. It's basically a startup space and it's
one of the highly interesting trends in the
business. Try imagining the Silicon Valley that
houses a great number of groups of thinkers.
Kasikorn is a very visionary organization
because two years ago, when the project
was first started, we weren't as familiar with
the terms startup or FinTech as we are today.

What is the relationship between
the concept behind K-Stadium,
which is the biggest highlight of
the space, and the word ‘egg yolk’?
SOMKID: | wanted the space to reflect the
idea of an egg white/egg yolk relationship.
The thing is that KBTG's approach toward
work is very idea-centric. An idea is gradually
formulated and polished until it reaches the
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climax and becomes a project, so the concept
of the word ‘egg yolk' refers to these new
things being conceived from the pinnacle.
It's the epicenter of ideas. The ‘egg white’
surrounding the ‘egg yolk' is the collabora-
tions between different teams, which con-
tribute to the birth of projects. The K-Stadium
is the center that reflects KBTG's core concept
about the sharing, exchange and discussion
of ideas. It's the space where creativities are
presented and activities are hosted. It's the
hub of thoughts and the K-Stadium itself

is the space where KBTG's successes are
celebrated.

In your opinion, which space in

the Innovation Campus best suits
KBTG’s personality?

pbm: The first thing that comes to mind
when we think about KBTG is the users who
are the IT crowd and the ‘fun energy’ they
bring to the workspace. Think of Google or
Yahoo's offices. They are offices but they
are also these super fun places. They work
and they have fun. The idea that we had for
the project was creating a city inside this
building where people live. The city is com-
prised of different work units being like houses
with the K-Café zone being a space where
people can sit down and have a cup of coffee
while they work or come up with new ideas.
There is daytime and nighttime, which is
similar to the actual way of life in a city, and
this upbeat and industrial vibe of a modern
city with traces of graffiti art. It's the new
generation’s energy. Kasikorn sees the space
as its own Silicon Valley where new techno-
logies are conceived. We think that what
makes KBTG so unique is that it is a bank that
doesn't look or feel like a bank. We tried to
work with the design by imagining a work
environment for the IT crowd but, while

it is a fun space, there are boundaries and
regulations and the sense of the space of

a bank we can all relate to is still in the air.

The words startup or FinTech
have become widely recognized
in Thailand and the world only
recently, how were these terms
interpreted from your point of

view as the designer of the project?
pbm: We look at the word startup as a group
of people who are not necessarily young

but who have great vision and creative and
original ideas. Startups can be a group of
creative people in their fifties or sixties who
have both experience and knowledge of the
contemporary trends in the world. So our
interpretation of the word for the design of
KBTG isn't this super young, fun or colorful
space because the other keyword, FinTech
serves the operations of the bank. Ultimately,
the concept for the interior is materialized to
reflect a ‘fun but serious’ workspace so the
color scheme and materials we chose are
not that bold. There is the tone we set for
the overall design but we added these fun
elements through forms, lines and graphics.
Some people may think that we are afraid to
use contrasting colors but these dramatic
effects are used within the rooms and visual
details of the graphics.

We don’t want people

to throw away their ideas
and when they leave notes
in different places to be
seen again later, it’s like
that moment of creativity
is brought back to life
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01

01 The space and
environment were
designed with the
intention of creating
a casual atmosphere
that would be able
to reinforce the
user’s creativity

and maximize their
working potential.
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02-04 The working
space environment
was designed with
a particular focus
on the notion of
‘transparency’ and
graphic design in
order to generate a
proper motivating
atmosphere fit for
fostering creativity.
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05-07 K-Stadium

is an area for show-
casing ideas. The
design was initi-
ated from a concept
known as ‘egg yolk’
and ‘egg white,’
where the represen-
tation of the latest
ideas are showcased
as they are built into
concrete form.

The space further
represents the pro-
cess of collabora-
tion between each
team, which often
generates some-
thing new.
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08-10 The casual
atmosphere of the
Innovation Campus
motivates users’
creativity. In this
area, one is allowed
to write down any
idea directly on the
surface of the glass
or even the poles.
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11 The meeting
room’s atmosphere
depicts the notion
of transparency.
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12-13 The meeting
room with a trans-
parent atmosphere
and colorful tones
that help to effi-
ciently reduce any
intensity creating a
welcoming environ-
ment for meetings.
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Public & Typical Floor

A place where the KBTG
collaborates and interacts

By turning a ‘private space’ into

a ‘communal space,” KBTG has
become what everyone has always
wanted but never knew before

What differentiates the Public and
Typical Floor of the KBTG Building
from other office buildings?

pbm: Mainly, there are two issues that make
KBTG different from other office buildings.
The first involves the flexibility of space.
The brief Kasikornbank gave us was that the
office space had to be adjustable in order to
accommodate future changes of the spatial
program and functionality. The problems
we had to deal with ranged from how the
system work of the workstations would be
installed, and the limitation concerning the
prohibition of the use of a raised floor within
the interior space was also a great challenge
because while such system may work in other
Kasikorn buildings, there are often problems
about the height level and pests such as rats
and bugs that follow. It made flexibility of
space something that was even harder to
achieve because we had to redo the entire
floor. So this is the solution that we proposed.
The second issue was the design of the office
space. We had to figure out a way to create
a space that stimulates conversations, the
kind of work environment that encourages
people to exchange and develop ideas and
be creatively driven. We decided to add facili-
ties that are able to accommodate different
activities such as the small meeting rooms,

a creative zone, recreation area and a work
in the garden space and, collectively, these
elements contribute to KBTG's unique cha-
racteristics that are not like other offices.

Which space or composition do you
find to be challenging and interesting

at the same time?

pbm: We intended to design the kind of space
where users can interact. It's the facilitation
of a creative atmosphere. But the challenge
for us was if these interior spaces could really
enhance users' interactions like we wanted
them to. We compared the design of this
project to how a city is planned with users
being the population who live in it. The phrase
‘citizens in the city’ comes with a diversity

of ages, preferences, needs and behaviors.
The larger the population, the greater the
diversity, so in order to manage that and in
order for everything to coexist within the
same space was something we had to care-
fully consider and apply to the design. Another
important challenge for us was the fact that
this project is a renovation of an old building
whose original structure came with a rather
low floor to slab height (3 meters) and an
incredible length of the floor plan (120 meters).
To design a space with great spaciousness
while lessening the scale to render the most
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appropriate level of comfort, that was also

a challenge. Our knowledge and experience
in the system work played a significant role in
solution finding. There were some disagree-
ments at first but luckily at one of the meetings,
one of the executives said to everyone there,
“Don’t you guys want to learn new things for
a change?” and it got a lot of people to listen
to our ideas more, consequentially leading to
the final result that you see today. We proved
and presented our ideas to the client by
showing them how everything would turn
out, which explains why we made many
mock-ups of the system works throughout
the design process.

We get asked all the time why we, as the
interior designer, take system work so seri-
ously when it should be the engineer’s job to
worry about. Essentially, to us, design is ‘or-
ganization.’ If you do it right in the first place,
it's very likely that the result will be the most
effective. We pay great attention to the
details of the system works, organizing and
managing wires and cords to best comple-
ment the interior space because we don’t
want them to create a negative image within
the overall spatial program. We are lucky to
have the know-how from our extensive
experiences and backgrounds in construction,
so working with the engineer wasn't that
much of a hassle.

Could you tell us about the details
of the materials, colors, lighting or
furniture and what’s special about
these elements that you used within

the project?

pbm: This was a very fun project for us
perhaps because of the scale of the space,
which is so big that it allows for us to explore
so many elements. Take the workstation, for
example, we briefed the suppliers, gave them
the layout and the space and then waited to
see who could deliver the fastest readjust-
ment. The one we chose ended up being
used as the main composition of the project.
The materials are easily manufactured and
locally available. They're beautiful but fit the
budget we were given because for this project,
the budget itself was also a challenge. The
color scheme of the materials is neutral so
that it suits the variety of users that the space
accommodates. The more colorful element
comes in the form of loose furniture so that

Essentially, to us, design is
‘organization.’ If you do it right
in the first place, it’s very likely
that the result will be the

most effective
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the overall vibe is still fun and energetic. We
even made mock-ups of the artificial light

to see which would be the best lighting solu-
tion, both cost and function wise. Lighting
design is also something we had to discuss
with the owner because we wanted the space
to have a nice ambience with the light not
being too stiff and for that to happen, we
had to use light of different temperatures.
Initially, they wouldn’t understand why that
would be necessary because to them all
lights are pretty much the same.

How is the capacity the communal
areas in terms of its ability to accom-
modate users and what has the

feedback been like so far?

pbm: The space on a Typical Floor is pretty
limited. With 4,800 square meters, each floor
has to accommodate 850 people. As men-
tioned earlier, we intended for the design to
have a maximized communal space in order
to effectively encourage users’ interactions.
As a result of that, what we had to reduce
was the ‘private space’ of each user so that
the communal space could be optimized.
The actual goal is to present a new work
environment that is different from the bank'’s
organizational culture. The workspace used
to have definite grids and those grids divided
employees’ personal workspaces, meeting
rooms and pantry from each other, so what
we did was figure out how to blend these
three activities together. The result is a new
workspace where people can have coffee

or sit on a sofa while having a meeting with
an idea board nearby. The Creative Box offers
more freedom to the workspace but there’s
also a sense of peacefulness that users want.
Even the telephone room is a space that
serves the users’ needs for privacy. As for the
feedback, the spaces are always fully used.
Employees interact more and their work-
space is no longer confined to their desks.
It's like we created this communal space that
everyone has always wanted but never knew
what it would or could be like.
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14 The working
stations can be
transformed into
various additional
patterns.
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15 Common color
tones used through-
out the space create
a convenient atmos-
phere that supports
various kinds of
activities.

U5TNMALALTINGDI
& dd o o o
Aunulunsidenld
Ananee Welmunziu
dldvvainviang

15

23



MAKE THE FUTURE
GREEN DESIGN

asiassnaalgundvouina 1walandideo

ARCHITECTURAL
METAL : CEILING / FACADE / LOUVERS / CLADDING

45 SOl ONNUCH 80 YAEK 5, KWAENG PRAWET, KHET PRAWET, BANGKOK 10250
TEL. 0-2320-1500-11 FAX 0-2320-1512 E-MAIL : cs@mvpfourstars.com

' M.V.P. FOUR STARS CO., LTD.

®
Greenlam

LAMINATES

CHOICE
OF
INNOVATION

AICA nusuddaqUawodssuoiuanicdomelu sudau 1 1ndszinAgdu no1 80 Unlon:zyoluucuunAtuMwiaznaauudanssulri
ingonudaqoiuanicdomylu aaeuauavnnaAdIydaomsiuviuvaniuy MikdaqudowodisSuviuanicdomelugavlon: ISYU KHS

Ia:UANUAVYUaIIALNIANCIO 13U IGUAITIUAAASOYUDLD a0ASIULINU IGuanidowuonuauiu 1a:dnuinuig Folasupdiviiouu
az1ldenlgvinovAnsgulinolan

uSEn nvalpaIdNg ¥1Na
33 ¥ogdyudn 62 13o0U10IN 1aws:lguv nsvinwurKiuAs 10260 Ins. 02-055-1800 nuWng 02-055-1801
) www.lsx.co.th E7 facebook.com/Isxthailand Line Official : @aicabylsx



26

16 A Creative Box
designed for users
who require an area
free of disruption.

Creative Box Wuh
dunzlealfadmsu
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17 The casual and
relaxed atmosphere
of the meeting
room is open in
terms of both its
visual nature and
the creativity it
fosters.
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TYPICAL FLOOR

1 lift hall

2 workspace

3 meeting room
4 creative box

5 recreation area
6 utilities room

7 stairhall

8 wc

9 recycle garbage

19 The artificial
lights were installed
on the ceiling above
the stairway in order
to simulate natural
light.

dostiulefilduassfing
do9RInAINAuLY e
Wanuidniadiousizes

FULAIDITHTIRNNANAT




32

20-21 Common
colors and materi-
als were used in the
main hall in order
to make the space
suitable for any
purpose.

Muilosnansiidenldan
A3suhedunas e
TWanunsadniuanwue
Yp3fanssuuazn1sldanu
ﬁumnwawvlﬁvgﬂ;muuu

20

21

PUBLIC FLOOR:

Ground floor plan
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22 Meeting Room.
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23 A pantry area in
the cafeteria.
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1 main entrance
lift hall
conference center
canteen

recycle garbage
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Environmental Graphic

Not just signage, but a language

that

connects the space

Working across interior and environmental
graphic design, pbm has brought about
signage that coincides perfectly with the space

How did you translate the brief given
by the owner (Kasikornbank) into
the building’s environmental graphic
that reflects the organization’s
image so well?

pbm: The brief wasn't that complicated.

The client told us to design something that
would be fun and communicate well and
comprehensively. As the project’s interior
designer, we wanted for the graphic to best
complement and reflect the building’s interior
concept. We achieved that through the use of
colors and materials that stylistically resonate
each area’s interior characteristics and func-
tionalities. We gave special regard to the
range of the installation and how they have to
align with the interior lines and the materials’
joints. The client gave us very few limitations.
There was an issue about the Cl, in which
the font we used had to be Kasikorn's own
specific font. The main signs also needed to
contain three languages, Thai, Chinese and
English. That was pretty much it. They were
very open about the colors and materials

we used but we did give them a variety

of options to choose from - both those
developed from the bank’s logo and from
the style and concept of the building itself.
Finally, the option we all agreed upon to
develop was the graphic that would reflect
KBTG and its FinTech operation through

the use of a circle. This particular circle is

a reference to Kasikornbank's logo, which is
the symbol of infinite fertility and harmony.
Design wise, we think that the form is simple
and easy to understand. It has this sense of
completeness that is both dynamic and static.
It's fun but it can be serious at the same time,
and that is what KBTG is all about—a fun,
talented and dedicated organization.

Do you feel that your design makes
the brand and identity of KBTG to

be more palpable?

pbm: Firstly, | should tell you about the scope
of our responsibility that encompassed the
signage, the wayfinding system, a patterned
film and the graphic, which is a part of the
interior design. It isn’t exactly branding because
our design isn’t used as FinTech’s Cl but we
think of it as an element that complements
KBTG's image. Once you're inside, you can
sense this unified tone between the building
and the space because we didn’t want the
signage to provide information only, but more
so to function as an additional composition
to the interior program.
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Could you tell us a bit more about
the choices of colors and materials

for this project?

pbm: As we mentioned earlier, the color
scheme and materials are related to the
design of the interior. With the graphic, we
picked out certain elements from Kasikorn's
logo so there are some factors involving the
laws of Feng Shui such as the main floors
where most of the interior details are wood
and a reference to the green rice leaf of the
logo, symbolizing the wood element. This

is why the signage used within the Ground
and Public Floors are primarily wood. The
cutting technique was employed to show the
material’s true nature. With the large amount
of signs used in the project, there was a
maintenance issue that we had to consider in
addition to beauty in the sense that the signs
needed to support convenient maintenance.
The interpretation of the elements of fire and
water found in other buildings of the bank
were done quite straightforwardly, in which
green and red colors are used for the west
and east wings of a building. But we felt like
the image of KBTG's FinTech could contribute
to the adaptation of these compositions

and create another layer of meaning. The
element of fire was translated into a copper
color for the east side while silver was used
as a symbol for water in the west side of the
building. And, due to the fact that the capa-
city of each floor is so big with a mirrored
interior floor plan, it's easy for people to
become confused about which side of the
building they are in. The tone we talked
about was employed to separate the space
while also let users know which wing of

the building they are in. In addition, the
secondary signs such as the ones used with
rooms and internal communication are
comprised primarily of images and symbols.

The space on each floor is very
large, what were the challenges,

advantages and obstacles to this?
pbm: It was difficult because the scale is
so huge. The number of works we had to
produce was really great but once the
categorization was made and areas were
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We didn’t want the
sighage to provide
information only, but
more so to function
as an additional
composition to the
interior program

properly divided, that helped to reconcile a
lot of the obstacles. The real challenge was
more about the users’ familiarity with big
signs. This is Thailand, where we're crazy
about signs and we are used to the scale of
expressway billboards or something similar
and they wanted that type of scale applied
to the interior because they felt that big was
beautiful. We had to challenge them and
suggest that the signage have its own hierar-
chy. The signs used for the secondary rooms
should be smaller than the main rooms. Then,
there was the issue about the range of per-
ception as we felt that a sign of this particular
size was enough for a corridor space. It took
quite a while for us to prove our ideas. We
presented and backed them up with research
and references from different international
projects. We even created a mockup to per-
suade them to agree with us. Luckily, our
advantage was that we were responsible for
both the graphics and the interior design,

so the signage and interior space were able
to connect collectively.

What has the feedback been like for
the environmental graphics that you
created for the project?

pbm: There are three issues we would like to
talk about in terms of the feedback. The first
issue is about whether the work achieves
its objective and serves the required func-
tionality as a signage. That is the key. Users
have to be able to use the space within the
new building without any confusion, knowing
which direction is which. The work, we think,
fulfills these requirements. The next issue
is about maintenance and longevity. Since
KBTG is a very big project with thousands of
signs being used, as the designer, we felt it
was important that we employ a technique
that could prevent users from having to fix
one thing or the other all the time. We were
very lucky to be able to work with a contrac-
tor of a high professional standard, allowing
for the final results to be amazing. The signs
don’t need any maintenance over the long
run while the cleaning can be done without
causing any damage or deterioration. The
last issue is aesthetic, which is rather hard to
judge because we feel like the design best fit
the building and the program. But the feed-
back from users, particularly from Facebook
and other social media channels, has been
quite satisfying.
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24-27 Environmen-
tal graphics inspired
by the organization'’s
logo complete the
overall interior
decoration and
mood.

Environmental Graphic ﬁ
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26

24

25

27

29

28

28-29 The multi-
purpose space and
overall graphic en-
vironmental design
acts as a motivat-
ing factor bringing
about creativity.
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GRAPHIC

SOLUTIONS FOR
INTERIOR & EXTERIOR
ENVIRONMENTAL

INSPIRE IMAGE is the
leader in creation, printer
technology and sign
technology with over 20
years experience.

We specialize in...

+ Graphic Decoration

+ Signage

* Prop

* Display in store media
+ Out of home media

+ Vehicle Graphic

* Brand Identity

INSPIRE

INSPIRE IMAGE Co.,Ltd.
87 Soi Pattanakarn road,
Suanluang, Suanluang,
Bangkok 10250

Tel : (66)2-717-8900
Fax : (66)2-717-7866
www.inspireimage.com

impressive

KBTG BUILDING
(KASIKORN BUSINESS-
TECHNOLOGY GROUP)
Chaengwattana Road,

Pak Kret, Nonthaburi

OWNER
Kasikornbank PCL

PROJECT AREA
Approximately 66,000 sq.m.

DESIGN & CONSTRUCTION
PERIOD
2013 - 2016

INTERIOR DESIGNER
pbm - Progressive Building
Management Company Limited
Ladda Tejavanija

Kampanart Tejavanija
Kiatrabin Tejavanija

Krisanee Tejavanija
Kungwansiri Tejavanija
Narote Kittivanichanon
Matetaporn Visitpongpun
Santhana Thonglim

Konnithee Chotibhongs
Shaloemsak Kuakool

Nattha Pinnoppun

Chet Choktaveevisit

Jiradet Chasing

Pratya Malakul na Ayutthaya
Watcharapon Saowapaktepee
Anurak Nunsong

Aungsana Chantan

SPECIAL THANKS TO
Putthachad Kasisedapan
Rungrudee Poomtang-on

LIGHTING DESIGNER

pbm - Progressive Building
Management Company Limited
Santhana Thonglim

ENVIRONMENTAL GRAPHIC
DESIGNER

pbm - Progressive Building
Management Company Limited
Kungwansiri Tejavanija

ARCHITECT
Design 103 International Limited

LANDSCAPE ARCHITECT
Landscape Architects of Bangkok
Company Limited

STRUCTURE

AND MECHANICAL

ENGINEER

Arun Chaiseri Consulting Engineers
Company Limited

LEED CONSULTANT
Dr. Jatuwat Varodompun
ISET (Thailand) Limited

ACOUSTIC CONSULTANT
Atkrist Company Limited

PHOTOGRAPHY
Spaceshift Studio

W Workspace

(for page 18 & back cover)

SUPPLIERS

MODERNFORM GROUP

PUBLIC CO., LTD.

Home Decorative Products Division
1207-1213 Sukhumvit Road,

North Klongton, Wattana

Bangkok 10110

Tel. 0-2391-4051-2

Fax. 0-2391-3734
www.modernform.co.th

THE GRAND UB CO., LTD.

24/1 Bantadtong Road, TanonPetchburi,

Ratchathewi, Bangkok 10400
Tel. 0-2214-7088

Fax. 0-2214-7076

E-mail : sale@thegrand-ub.com
www.thegrand-ub.com

THAI - GERMAN SPECIALTY GLASS
CO., LTD.

190/19-22 Moo.8 NaikKhlong

Bang Paklot, Phra Samut Chedi,
Samut Prakarn 10290

Tel. 0-2816-2525

Fax. 0-2408-5161

Email : messana.c@tgsg.co.th
www.tgsg.co.th/styleinspired

BRISTOL FURNITURE (THAILAND) LTD.

598 Q. House Ploenjit Building,

18" Floor Unit 18A, 19A, Ploenijit Road,
Lumpini, Pathumwan, Bangkok 10330
Tel. 0-2689-6380

Fax. 0-2689-6385
www.bristol.com.my

TAK PRODUCTS & SERVICES CO., LTD.
8" Floor, Unit2 Supalai Grand Tower
1011 Rama 3 Road, Chong Non-sri,
Yannawa, Bangkok 10120

Tel. 0-2683-0080

Fax. 0-2683-0083

E-mail : info@takproducts.co.th
www.takproducts.co.th

STONE SURFACES (THAILAND) CO., LTD.
1420 Crystal Design Center,

Building D Room No. 107-108,
Praditmanuthum Road, Klongjun,
Bangkok 10240

Tel. 0-2102-2020

Fax. 0-2102-2022
www.stonesurfaces.co.th

LSX CO,, LTD.

33 Soi Sukhumvit 62, Bangchak,
Phrakhanong, Bangkok 10260
Tel. 0-2055-1800

Fax. 0-2055-1801
facebook.com/Isxthailand

Line Official : @aicabylsx
Www.lsx.co.th

INSPIRE IMAGE CO., LTD.

87 Soi Pattanakarn Road, Suanluang,
Suanluang, Bangkok 10250

Tel. 0-2717-8900

Fax. 0-2717-7866
www.inspireimage.com

T. YONGKIAT GLASS

COMPANY LIMITED

35/7, Moo 6, Talingchan-Supanburi
Road, Saothonghin, Bangyai,
Nonthaburi 11140

Tel. 0-2960-2790-2

Fax. 0-2960-2903
www.tykglass.com
www.glassform.co.th

LAMPTITUDE

EKAMAI (HEAD OFFICE)

299/1 Sukhumvit 63, Klongton-nua,
Klongtoey, Bangkok 10250

Tel. 0-2392-6371-5

Fax. 0-2392-1839
www.lamptitude.net

INDEX LIVING MALL CO,, LTD.

147 Soi Rama 2 Soi 50, Rama 2 Road,
Samaedam, Bangkhunthien,

Bangkok 10150

Mobile. 081-925-0271

Tel. 0-2898-6420-5 ext.3901

Fax. 0-2898-5391

Email : Somkiat.ko@indexlivingmall.com

VISPAC CO., LTD.

888 Moo 13, Bangna-Trad Road Soi 45,
Bangkaew, BangPlee, Samutprakarn
10540

Tel. 0-2316-0888

E-mail : marketing@vispac.co.th
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Www.vispac.co.th

M.V.P. FOUR STARS CO,, LTD.

45 Soi Onnuch 80 Yaek 5, Prawet,
Prawet, Bangkok 10250

Tel. 0-2320-1500-11

Fax 0-2320-1512

E-Mail : cs@mvpfourstars.com

GREENLAM LAMINATES

ASIA PACIFIC (THAILAND) CO., LTD.
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9™ Floor, Rama 3 Road, Bangpongpang,
Yannawa, Bangkok 10120

Tel. 0-2294-2569

E-mail : info.th@greenlam.com
www.greenlam.com/thailand

OMP COMPANY LIMITED

24" Floor, 399 Interchange 21,
Sukhumvit Road, North Klongtoey,
Wattana, Bangkok 10110

Tel. 0-2611-2575

Fax. 0-2611-2576
www.ompcompany.com

HAFELE DESIGN STUDIO (BANGKOK)
57 Sukhumvit 64, Sukhumvit Road,
Bangchak, Phrakhanong,

Bangkok 10260

Tel. 0-2741-7171

Fax. 0-2741-7272

E-mail : info@hafefe.co.th
www.hafefe.co.th

BUILDERSMART

(PUBLIC) COMPANY LIMITED
905/7 Soi 51, Rama 3 Road
Bangpongpang, Yannawa,
Bangkok 10120

Tel. 0-2683-4900

Fax. 0-2683-4949
www.alloy-asia.com
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